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CABLEVISION LAUNCHES OPTIMUM ONLINE -
METRO NEW YORK FIRST DELIVERS COMPUTER USERS HIGH-SPEED

INTERNET ACCESS VIA CABLE, EXCLUSIVE LOCAL CONTENT

Long Island Cable Modem Debut Gi~es Users Unlimited Internet Access,
Allows Them To Stay "Online All The Time"

WOODBURY, N.Y., December 17,1996 - Cablevision System Corp. (ASE:CVC) today began
the commercial rollout of Optimum Online, a high-speed multimedia communications service
that connects personal computers via cable directly with the Internet and online computer
servIces.

Optimum Online will enable Cablevision customers to maximize the online capabilities of their
personal computers, communicating and downloading information at speeds 50 times faster than
is currently possible with conventional telephone-based modem technologies. Thanks to the
advanced cable connection, customers won't tie up their home phone or need a second phone
line to "surf the Net," but can keep their computers "Online All The Time."

Using the latest modem hardware from LANcity, a customized state-of-the-art browser from
Microsoft, and networking technology from Hewlett-Packard, Optimum Online also delivers
original and exclusive local content, including the latest in news, weather, traffic, sports and
community events, as well as up-to-the-minute movie and TV listings. The cable modem's high
speed link allows users to. download full-motion video, where available, from these and other
sites. Optimum Online is also configured with hot links to popular Internet sites, including those
of area newspapers.

Among the localized Optimum Online services available are NEWS 12 Interactive,
Neighborhood News, online sports programming from SportsChannel, local weather and traffic,
as well as specialized community and educational services, including ExtraHelp Online.
Cablevision customers can also access a host of proprietary entertainment sites, including the
web pages of American Movie Classics, Bravo, The Independent Film Channel and Much Music.
Meanwhile, the multimedia site KidStar provides entertainment, learning, games news and
information for younger audiences.

-more-
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In addition to proprietary Optimum Online content offerings, the service features national
content from leading providers, including a hotlink to Time Warner's Road Runner.~ Optimum
Online also provides customers multiple e:mail addresses for the family, and access to Optimum
Online news and chat groups.

"Our goal is to offer our customers a broad range of services over Cablevision's network. The
tremendous demand for online connections tells us what consumers want. Optimum Online is a
fantastic step in providing them access to that world of information, delivered at exceptional
speed," said Janles L. Dolan, Cablevision's chiefexecutive officer.

Optimum Online today launches phase one of its rollout, and is available to 15,000 homes passed
in the northern part of the township of Oyster Bay, N.Y. During 1997, Cablevision expects to
make Optimum Online available to more than 150,000 Long Island homes, as well as to
Cablevision customers in Connecticut. Further expansions of Optimum Online throughout
Cablevision's territories will follow.

"With the Optimum Online brand, we're starting the rollout of a fully tested commercial
service," said Joseph Cece, president of Cablevision's Digital Services Division and corporate
senior vice president of strategic planning. "Optimum Online's speed, ease ofnavigation, local
content and full access to popular and useful Internet sites are distinct advantages that we believe
will prove very valuable to personal computer users."

Optimum Online will deliver unlimited access to the Internet and other services for a monthly
charge of $34.95 when users purchase a cable modem priced at $295, or for $44.95 per month,
modem included. There is a regular one-time installation fee of$150 - which will be reduced to
$100 for a special introductory period.

Set-up requires that mM or compatible PC users have a minimum ofa 486/33 MHz processor
running DOS 5.0, at least 8 MB RAM, 30 to 35 MB free hard disk space and an Ethernet port.
For Macintosh users, a 68040 or PowerPC processor, along with at least 8 MB~ 30 MB
free hard disk space, an Ethernet port and Operating System 7.5.1 with an Open Transport are
required.

Cablevision Systems Corp. is the nation's sixth largest operator ofcable television systems,
serving 2.8 million customers in 19 states with major operations in Boston, Cleveland and the
New York metropolitan area, where Cablevision has 1.6 million customers. Its wholly owned
subsidiary, Rainbow Programming Holdings, Inc., manages entertainment, news and sports
programming services. Cablevision Lightpath Inc., also a wholly owned subsidiary, provides
telephone service to more than 450 business customers on Long Island.

Optimum Online's World Wide Web address is (URL) http://www.optimumonline.com/.

# # #
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Cablevision Sets
Link to Internet
For L.l VieWers

By MARK LANDLEJl

It wll' not uncJo. the I.oaIIIIaad Ex
pressway. But UIouIaDdl of cable teIevi
lion subscribers aCl'OllLGIIIIIIaad wID be
getUna a DeW service deltIDed to ease
traffic JaJDI on lb. Internet.

The cabIevIIIoa S~ ·Corporatlon
pl8l1l to 8DIIOUJIC8 today that It wID offer
cable modemstoU.oooolltl~ In
Oyster Bay, L.L,. to coaaect dIIIr PCI to
the Internet. company ellcutlve....1d yes
terday. 1be company. wbIcb .. tile aadoa'i
IIxtb-1ar&eIt cable operator, p1IIII to book
up 150,000 IUblcrlben pa 1.cIaI1IIIDd IIId
an ConnectJcut by the ead of 1111.

It IIICheduled (0 be the ftnt roUout 0'
cable modemIln the New York mecropou.
taD area. and one 01 tile DIGIt IIDbWouIIn
the lndUJtry. Tbe~ provide a Unk
from a Customer'1 PenoaaI computer to
the Internet. UIInI cauIII cable ntber
than telepboae ua-. Bee... coaII1 ca
ble, which II aIIo UMd CD deliver cable
televllJoD. bu IlIOn apIdty'tbID capper
telephone ware. It caD tnIIIIIII& dIalIal
bUs of the 1Dleroet 1& 1IIUdl 1peedI.

For cable executlVII, the cIrM to pro. .~

vide cable modeQilbutUeD..partlc:uJar
urgency In recent.1IIGDIbI u tbllCOCb of
major cable cbmpaalel bavt .... pum
meled becauI8.of jlumabout IIIWcompet
ltol'l IUId repeated dtlaYlla the laduatry'l

C
lans to Introduce an IIMc:II. 1111 cable
ndustry'l torpor~ 1&.UII1I wIleD UM
telephoMl CIlHQPIIala art ICI'IlDbIIaI to
provide an ........ JNICbp 01 CVAIIP...
_. _ •.• t •• .111 •

Executives at Cablevbloq, said the com
pany', new service, whlch .. called·Opti_
mum Online. "'" eaabIe subscriben to
dowaIolId leX[ and tmaaes 'rom the later.
net', World Wide Web u much u 50 times
f....dian they caa dowaIoad with apbaae
line and a conventloaal modem.

"WIlen you use tbII OIl.your own PC.
you·U.. there', JUII'DO aJtemadve... laid
CbarIeI F. Dolan. the c:baIrmaa of cable
vllloa, which bas 2.8 million subscribers
and II based In Woodbury, L.I.

1be service. which wUl be offered
to elisting CablevlsioD subscribers
u weD as people woo do DOl current·
Iy receive cable televIsJon, wW cost
$44.95 a month. for a packa. that
includes unUmIted access to the In
ternet and a free modem. SUbscrib
en caa set the same pack. for
$34.95 a moatll, plus a oae-dme pay
ment of $150 for the modem.

Commercial oa-IIDe services like
AmerIca 0nIIDe typlrAUy cbarge
$11.95 a mootb for UDIlmIted ac:cess.
But executIVeI at C8bJevllIoa DOted
that a secoad pbone ODe could cost
$15 a moatIL cable modems are at
tached to the same coaxial cable that
provides tile teIeYIIIon service.

C8bIeYIIJoa. wbIdI bas been deveJ..
opIIJI OptImum9a1Ine for 18 DIODIbI,
bas IIOlea • mare:b 011 two of til
major competitors. tile NJIIG Cor
poradoa and ............... fpc. A
.....aa for Nynu. Jabn Johasoa,
saki that tile rqIopaI BeD company
planaed to Offer an Internet accesa
service under die Nynex braad aame
In the ttm quarter of 1181. But he
dcdIned to orrer any detail..

. Time Warner orren cable modem
service to 400.000 cable cu....(Nncrs in
Akron, Ohio, alld Elmira. N.Y. But
eucutlves at the company said yes
terday that they would DOl be able ID
offer the service to their 1.2 million
subscribers In New York City until
late 1887 or early 1998 because the
cable network had to be uNraded.

tOThIs Is 8 very demanding mar
ket. and we don't want to Introduce

the prOduct until we're absolutely
ready for It," RIchard C. Aurelio, the
president of Time Warner's New
York City cable system. said.

TIme Warner did, however. sign an
agreement to provide Road Rwmer,
Its packaae of Internet-related pJ'O
grammbJ& to cabIeYIIbL TIme
Warner hopes ID sell Road Runner,
whicb features an array of TIme
Warner pubUcatIons and services, to
cable operaton across the country.

In addition 10 Road RW1Der.~
vJsJOn wUl oaer Its own menu of
news. sports, eatertaJameat ...
community 'eatures tailored for
Long Island and CoanedIcuL The
company wUI draw 011 ill PJ'CI8I'8Di.
IDIng~Inp. wbIcb .... from the
24-bour news c:banDeJ, Hen U LollI
Ialand. to the Madison SQuare Gar
dea Network aad &be Bravo movte
channel. I

"We don't want 10 be JUII a bIcfi
speed pipe to the Int.emee. but ..
also don't want to have to ~t
every pJeee of aJIIteIU ourseIveI,l'
said Joseph Ceee. a 'ormer publlsber
pf TV Guide mapzlDe who Is •
president ofdiPtaI servlc:eas at Cablo-
vision. .

A:; Mr. ecce ldlowcd orr his new
scrvl("l! In M,mhnll,m yl!sll!rday, hl~

lingen.ocJ uver one feature - a traHic
monlloring lOCrvice thal allows sub
scribers 10 get information aboUlti~·
ups on varioUS lIlghways like the
Long Island Expressway and the
Northern State Parkway. If Cabl~
vision's subscribers cannot gel an)""
where fast on Long Island, Mr. Ccce
saJd, ntleasl they will find out qUick
ly bow slow their trip is going to be;
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Cablevision to Launch
Speedy Service Today
To Link PCs, Internet

BII G WALl.s~ lOUllNAL 8taIJReporter
NEW YORK - cablevtsloll S1IteIlS

Corp. said it wW launch Us b1JlHpeed
cable-moclem semce connectlnr personal
computer users with the Internet today in
North Oyster Bay, N.Y., matln&' the servo
Ice avallable to 15,000 boDIes.

Tbe commerclal roIl-out plan is the
latest by the nation's larpst cable ope",'
tori to deploy sca1ed-dowD commen:lal
roll-outs of tbelrspeedy service. ForCable
vision customers in the tarpt area, tbat
means downloadlnr data at speeds 50
times futer thaD reg\Ilar phone l1Des.
. Durlnr 1991. C&blevlalon is expected to
expand the semce to more than 150,000
LoDrlllaDdhomes, U weD u to CUItoJDerI
in Connect1cuL CI.blevlslOD, of Woodbury,
N.Y., Is the slxtb-larpst cable operator
with U mDUon subscribers D&t1onwlde.
. BeIldes Internet aecess, C&ble1lsloa's
semce, called OptImum OnlIne, wU1 ofter
electronlc mall, sports, trame. reportI,
an Interactive vers10n of cableYIalon's
News 12 Jocal cable news cbaDnel, and
sports. Tbe service wW include a botllnk to
TIme Wanaer Inc. 's Road Runner cable
modem service.

Optlmum Onllne will deliver unUmlted
sen1ce for: a monthly c:harre of $34095, U
10DI U users buy a cable modem for S295,
or for MUS' a month, modem included.
There Is a one-Urne $150 lnstallatlon fee.

In recent weeks, other tarre cable
operators have announced similar ron·
outs. Cable rtant Tele-<:ommUDleatioDs
Inc. offers ,At Home service to several
hundred homes in Freemont and Sunny'
vale. Calif.. and Is now rolling out the
service In Hartford, Conn, Philadelphia
based Com~t Corp. sald it has launched
one In the Baltimore area.
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Cablevision Launches Online Service
By KENT GmBONS

& JOHN M. mGGINS

ANAHEIM, CALIF. - Ca
blevision Systems
Corp. will launch its

Optimum Online cable-mo
dem service this week in
North Oyster Bay, N.Y., com
pany executives said.

After almost three years of
modem trials near its Long
Island, N.Y., headquarters,
Cablevision is starting its
service with a couple of
twists. For one, the MSO will
offer customers the choice of
renting or buying the
LANcity modem. During the
trial, about 70 percent ofpar
ticipants said they would
rather buy the modem,
which was a surprise, com
pany officials said.

In another variation, Ca
blevision said it has formed a
"business relationship· with
Road Runner, the high-speed
data service rolling out in
Time Warner Cable systems
through the Excaliber Group

joint venture with Time Inc.
But Cablevision won't rely
on Road Runner for local
content; only for national
content. Cablevision is devel
oping its own local content.

Joseph Cece, Cablevision's
president of telephony and
data services, said the ap
proach is to be a cross be-

tween a straight Internet
service provider and a con
tent packager like America
Online Inc.

"We're kind of taking a hy
brid approach,- he said.

The launch, to be an
nounced today or tomorrow,
will make the service avail

See CABLEVISION, ..... 97
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Cablevision Launches Online Service
Continued from .-ae 1
able to 15,000 homes, Cece
said. The charge will be about
$45 per month if the mcxlem is
rented. IT a subscriber buys the
modem for $300 (which is below
Cablevision's cost), the monthly
charge is about$35. Installation
will cost $150 after an introduc
tory price of$100 expires.

Cece said the plan is to ex
pand the market to about
100,000 homes in the Oyster
Bay area over the next several
months, starting in February.
By the end of 1997, the service
should be available to more
than 150,000 homes. Cece said.

Stephen Walden, a former
Prodigy Services Co. and cable
executive who is now president
ofconsulting firm Walden AJJBo.
ciates, said he wouldn't recom
mend that any consumer buy a
cable modem.

A modem that works with
one cable system won't neces
sarily work on another system
ber.ause those standards have
not been set, be ~d. And the

modem that a customer buys
today will be replaced by a
next-generation product long
before the 3O-month payback
built into the Cablevision plan,
he added. "It sounds like an in
teresting marketing gimmick"
that might resonate with early
adopters, but it won't penetrate
deep into a mass market,
Walden said.

In addition to the modems
from Bay Networks InCo's
LANcity division, Cablevision
is using Hewlett-Packard Co.'s
Broadband Internet Delivery
System servers at the headend.
Cablevision will use a variant
of Microsoft Corp.'s Internet
Explorer browser.

Most ofCablevision's teats in
volved Zenith Electronics Corp.
modems. Wdt Hildebrand, Ca
blevision's vice president of
technology, said the operator
liked LANcity's lo-megabit
per-second symmetrical data
setup andother features. "From
an operator standpoint, it was
as clo&e to 'plug-and-play' as

you can get with a cable mo
dem.- Cece added.

Cablevision CEO James
Dolan said the product works,
and it will work in scale, but be
cautioned against expecting a
huge instant financial bit.

"It's like any other product,
he said. "It took a while for the
consumer to catch on to multi
pay. Modems are just like that
He predicted that systems
launching Optimum Online
would reach 5 percent penetra
tion of homes passed in about
six months.

Dolan said he believes that
high-speed Internet services
will beoome profitable in short
order, but it will take a few
years before service will be de
ployed widely enough to
sharply raise an operator's
companywide cash flow.

Walden, whose company was
reamtJy acquired by BeDSouth
Corp. <but who said he did not
speak for BeJJSouth), said the
cable industry was close to
moving beyond the trial or lim-

ited commercial rollout phase.
But he said it now appears that
the next phase will be to sell
into the high-end, early adopter
market, and not to become a
mass-market COD8wner item.

Even at LANcity's current
$395 price, cable modems are
expensive, Walden said. Also,
cable upgrades to 750 mega
hertz may come more slowly
now that phone companies are
showing less interest in com
peting for video customers. So
companies like Cablevision,
Continental Cablevision Inc.
and others are likely to try to
sign up as many customers as
po88ible who are wiDing to pay
$35 and up for high-speed ser
vice - and to wait for equip
IIl8Ilt prices to drop.

'111e localized content on 0p
timum Online will include an
online version ofNews 12 I.oog
Island, a local news network
owned by Cablevision's Rain
bow Prosramming Holdings
Inc.; and a sporta service using
video highlights from Madison

Square Garden Network
(owned by Cablevision and lIT
Corp.) and from Rainbow
owned SportsChannel New
York and NewSport.

Chris Travers, the Cablevi
sian official overseeing the con
tent work, said the approach
was to "fill in the gaps" in Web
content, which are mainly local.
He said Cablevision is also
working with the Oyster Bay
Guardian newspaper to de
velop a Web version, and it has
licensed some nonlocal content,
including Comptons Encyclope
dia and a children's activity
service called Kidstar:

For now, at least, there will be
no advertising on Optimum
Online. Like most other opera
tors launching cable-modem
services, Cablevision said it will
wait until it builds up a cus
tomer base before introducing
ads. Cece said, "We really view
this as an editorial service,- and
they don't want to detract"lium
the user experience. But ads
will come later, he said. lEN
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Online. .. rontIfJII' OIl Gall. , .......
NYC - cablevisioD [CVC] launched Its Optimum Oalille servtce to 15,000 Long Island
}ffis yesterday, ·open1n~ a new frontier for us" through ·the bemnnlng of providing
value-ad~roductstfiroug1!our distribution net," said evc c-OO Bo-"MQ~. The service,
bunt on City modems, HP (HWPj networking tech and the MicrotlOlt lMSFT] browser,
will offer Ko.allbulIler hot links for a unIce value-added proposition," according to Joe
cece~of evc's digital services, as well as a heavy dose of local content from
RaiD wares. Cece will market the service, focusing 1st on Its speed, 2nd on Its
content, and 3rd on Its competitive value with slower~but more expensive. ISDN lines. As
for POTS access, Cece will stress that the cost of an aadit10nal phone line with Internet
access adds up to an average of S3S/month, making the S10 premium much more
attractive when coupled with performance and content. eve hopes to reach 150,000
Long Island and CT subs by tne end of .. 97 with a S44.95/montn fee or a S34.95/month
fee with the purchase of a 5300 modem. But for now it Just wants to get Its feet wet and
develop Its nascent market. Come back. and see CVe's setup In 3-6 months, suggested
May, where ·concepts" of additional revenue streams "become reality."- .
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CABLEVISION BEGINS ROWNG OUT CABLE MODEMS in Long Island, plams expansion. Uses Time
Wamer content., beats TW and Nynex to N.Y.C.market. (p.3)

TW pmVldea Content

~ABLEVI8I0NSYSTEMS LAUNCHES CABLE MODEM SERVICE, BEATING TW AND NYNEX

• :>bloyilimJ Syershcqroo fig¢ custgmcr for 11me Wml..'.Rom RUDI1er cable modem conteIlt service, in pro
coaa setting up ccxnpetition for @Home broadband content Iel'Vice owned by Tel mel others and beating Tune
Waner itseJfto N.Y.C. modem !J1III'ket~ Cablevision said its Optim\m Online modem lel'Vice is available m
mediately to 1S,OOO homes on Long Island and wID be available to 1SO,000 D N.Y. Ind FUfield. Conn., by end of
1997. Deal with 'IW calls for Road RUDDer to be rolled out If8duaDy to aD 2.8 millicm Cableviaicm subscnDen.

NajthK1W nor Nynex is MY to ).rosb 'tmadbaDcl data services inN.Y.C. area, although 1Woffers modems to
400.000 subscriben in Elmira, N.Y.. mel Akron. TW said it can't oftermodems to N.Y.c. cuatcmen UDtilJate 1997
or early 1998 because ofneedto upgrade cable netwOlk. Nynex plans to off.. broadband lDternet access in N.Y. in
first quartet' of 1997, spokelman said.

OJRmlrn 9p1jm!J'OI LANCk,y modem, capable of 10 Mbps data tate, u weB as Miaosoft bmWBel' and
HewJett.Pacbrd uetwoddng techDology. In addition to national coateDt adbackbone provided by Road RuDner.
CableviaionplaDs to offer such 1oc.aJivd conteDtasits News 121Dteractive, NeigbborboodNews. onliDe sports pro
grM'iillinJ, local weather aDd tl'8ffic, specjaliud commmity and educatioDal services. Under' agreement. Cablevi
sian~ be exclusive provider ofRoad RuDner in its fnncb.ise area.

Mm. wyice is griced.t W,gs per mmtb iochJding modem remaI. with $lSO instJ1Jaticm, Customers have
optioo ofbuyiDg $29S modem and payiDg $34.95 for unUmited lICCeiS LANcity OWDef Bay Networks said it already
has mare than 40,000modelm instaDed in more than 300 sites worldwide.
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Two MSOs Launch Commercial Modem Service
Cablevision, Cox plan to start slowly, but expand broadly in 1997
By ALAN BREZNICK

Scrambling to.. b.eat year-end dead
lines,_C.!.~1.~yisiD.n...Sy.s1ems.. Corp.
and Cox Communications Inc.

launched commercial cable modem ser
vice in their first markets last week.

Like other MSOs, Cox and
Cablevision are starting slowly and cau·
tiously, initially rolling out high·speed
data access to only a few thousand cable
homes. But both plan to expand broadly
next year, making cable modems avail·
able to hundreds of thousands of homes
and extending service to other markets.

With 1V spots, telemarketing and di
rect mail, Cablevision began to pitch mo
dem service to 15,000 subscribers in its
huge Long Island, N.Y., system last week,
about two months behind its most recent
schedule. As. the same time, Cox began to
offer ser~ce to 18,000 homes in its large
Orange County, Calif., system, about a
month behind schedule.

.~._ ll .
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The two rollouts on opposite ends of
the U.S. mean that all eight of the nation's
largest MSOs are now selling high-speed
data access to subscribers in at least one
major market. Plus, Comcast Corp.,
which launched service in Baltimore's
suburbs earlier this month, plans to intro
duce cable modems in a second market,
Sarasota, Fla., before the year ends.

On Long Island, Cablevision is offer·
ing its Optimum Online service to 15,000
subscribers in Oyster Bay, an affluent
town in the New York City suburbs.
Customers pay $44.95 a month for the
modem rental, unlimited Internet access
and a package of local content from the
MSO's programming networks and na
tional content from Time Warner Inc.'s
Road Runner service.

In a novel move by Cablevision, sub
scribers also can buy the modem outright
for $295 and then pay $34.95 a month for
the Internet access and content packages.
Installation runs $150, although there's a
special introductory rate of $100.

Another unique aspect of the
Cablevision rollout is the national con
tent offering from Road Runner. The
MSO plans to distribute Road Runner na
tionwide as part of a licensing arrange-

L l. , 1.
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NET PROCEEDS: ClbllYllIon Systeml Corp,
II offerlnl Its Optimum Online .ervlce to
15,000 subscribers In Oyster Bay, In Ifftu
tnt town In New Yen CIty'I auburk.

ment with Time Warner. Terms weren't
disclosed.

Cablevision, which initially tested
slower Zenith Electronics Corp. modems,
is relying on l().mbps LANCity modems
from Bay Networks Inc. It's also using a
customized version of Microsoft Corp.'s
Internet Explorer browser, as well as
Hewlett·Packard Co.'s Broadband
Internet Delivery System servers at its
Long Island headend.

Company executives said they aim to ex·
pand data service to more than 150,000
Long Island homes next year beginning in
February. They also plan to extend service
to at least 150,000 homes in Fairfield
County, Conn., beginning in March or April.
Other markets, including the rest of the
New York City area, Boston and Cleveland,
will follow, depending on the pace of up
grades and the advent of rival offerings.

"We'll look for opportunities where
they arise," said Joseph Cece, Cable
vision's president of digital services. 'The
situation will be fluid as we move beyond
there [the first half of 1997)."

Cablevision executives said they're
shooting for Optimum Online to achieve
5% to 10% penetration of homes passed in
the first year, and 20% to 30% penetration
within five years. In the first few days last
week, 60 to 70 customers had signed up,
including most of the 50 beta test sub
scribers. according to the MSO.

"We're evaluating the business from a
long-term perspective." Cece said. 'This
is a business that looks fabulous three to
five years down the road."

Similarly. in Southern California, Cox

Deceonber 23, 1 9961 Cable World

began to market cable modems last week
to 80 beta test subscribers and hundreds of
other custome~ in the Mission Viejo area
of Orange CoW,lty, an affluent Los Angeles
suburb. Expanded basic customers pay
$44.95 a month for the modem rental. un
limited Internet access and a package of lo
cal content from Cox Interactive Media
and national content from @Home
Network, which is partly owned by Cox.
Non-subscribers pay $54.95 a month.

Known as Cox@Home Network. the
service joins similar offerings by Tele
Communications Inc. and Comcast, the
other two MSO partners in @Home.
Installation costs $99.95 or $174, depend·
ing on whether customers have a net·
work card in their computers.

Cox, which has been testing cable
modems by three manufacturers, is using
Motorola modems in Orange County. It's
also using a.Netscape Navigator browser.

Tom Nage~ Cox's director of data sere
vices, said company executives expect to
reach 3% to 6% penetration after one year
in Orange County, which has personal
computers in 60% to 65% of its households.
"It's a very nice market for us," he said.
"We believe the market will suck it up."

Company executives said they'll ex·
tend service to Phoenix and San Diego in
1997's first quarter, followed by New
England, Omaha, Hampton Roads, Va.,
Louisiana and Pensacola, Fla., later in the
year. They aim to blanket all nine of Cox's
major market clusters by the end of next
year.

SITE REDESIGN: Discovery Channel
Online, which says it averages 26,000 visitors
a day and almost 5 million pages viewed a
month, is conducting a major redesign of its
WOIkI WIde web site. The redesigned site is
slated to be ready by Dec. 30.

PEOPLE: U S West Media Group has
named Amos Hostetter CEO of domestic
cable; WIlliam Schleyer president-COO of
domestic cable; and Doug Holmes execu
tive VP·finance/strategy for domestic cable.

NICK LAUNCH: Nickelodeon Online
on AOL UK, the first commercial expan
sion of Nickelodeon Online outside the
U.S., launched last week. The area in
cludes a daily online newspaper, monthly
feature on major issues. a consumer re
port for kids, programming schedules
and information, games. comics. down
loadable digital toys. chat rooms and
message boards. G:;J
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OPTIMISTIC ON OPTIMUM: Cablevis'on Syst~s Corp. chairman Charles
Dolan last week formally announced the rollout of Optimum Online. the
company's high-speed multimedia communications service. at a press
conference at the ·21· Club in New York. Cablevision vowed to make the
service available to more than 150,000 homes on Long Island. as well as
Connecticut, next year.


